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The Label

Founded in 2012, Michelle Kim is an eponymous label that 
embodies uncompromising individualism and subversive feminism. 
With its vibrant colors, thoughtful silhouettes and intuitive 
combinations of colors and prints, the collection has an introverted, 
quiet confidence that expresses itself in the details.  

Designed and produced entirely in the Garment District, the line 
has a distinctly New York edge.



The Designer

As a young girl, Michelle Kim spent many days at her father’s garment factory in Long Island City, turning the wheels of the 
industrial sewing machines and playing with her sister atop piles of cutwork bundles. Even back then, she saw the world through the 
lens of clothes and design, and devoted her time to drawing fashion plates, pouring over fashion magazines, sewing her own 
clothes and meticulously planning her outfits for the next school day. 

Her passions led her to the Parsons School of Design in New York, where she won numerous awards. After graduating in 2001 
with a BFA in Fashion Design, she was brought on board by Anna Sui to assist with collections and shows. Later, Kim chose to 
continue her education and develop her own design process by enrolling at the London College of Fashion, where she earned her 
Master's degree in Fashion Design. Upon her return to New York, Kim became Anna Sui’s head designer, a position she held for 
several years before striking out on her own as a consultant and then as founder of her own label. 

Kim’s lifelong love of fashion has evolved into a design philosophy of urbanity, femininity, utility and joy.



Core Values

• Elevated 
• Effortless 
• Imaginative 
• Playful  
• Optimistic 
• Expressive 
• Quietly confident 
• Subversively feminine 
• Nostalgic yet modern 
• Personal 
• Individual 
• Unique 
• Creative 
• Intriguing 
• Obsessed with details 
• Luxurious quality 



Demographics

• Women with an appreciation for quality clothing. 

• Crosses a range of ages, united by a sophisticated 
mindset. 

• Creative professionals, fashion lovers, designers 
and others who embrace color and print, bold 
silhouettes and unique detailing. 

• Savvy shoppers whose preferences include 
boutiques, higher-end department stores, 
specialty stores and select online stores. 

• Prefers to invest in clothes that will last and be 
cherished over time. 

• Wants clothing that is made designed and 
produced locally and responsibly. 



Competitors

• Suno 

• Rachel Comey 

• Ace & Jig 

• Steven Alan 

• Band of Outsiders 

• Carven 

• Karen Walker 

• Maison Kitsune 

• Isabel Marant 



F/W 2015

The aesthetic is easy yet elevated, calmly expressive. This collection 
dresses the wearer in quiet confidence and invites her admirers to come 
in closer. 

Luxurious materials are substantial for fall, yet transition easily into spring: 
lush midweight silk georgette, textured crepe, silk organza with raw-
edge ruffles, hand-washed chiffon with eyelash laces. 

Soft, fluid textures and feminine draping find a counterpoint in structured 
menswear-inspired overcoats in heathered charcoal and dark navy teal 
and tomboyish, sportily colorblocked shirtdresses, exploring the 
dynamic relationship between fragility and strength. 
� 
Brighter hues in July give way to rich autumnal shades in August, with 
fresh fall florals blossoming throughout the season. Subtle, ultra-
wearable “non-print prints” weave together hearts and eyelashes with 
mathematic precision, resolving into a soft, soothing geometry. 

Price point $141-$486 USD 

Average price $152-$315 USD



Sales Contact
Cloque Showroom 
Shannon Hall, Director 
Anthony Figueroa, Sales 
670 Broadway 
Suite 503 
New York NY 10012 
T 212 260 1069 
shannon@thecloque.com 
anthony@thecloque.com 
www.thecloque.com 
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